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Soaring through the air in gala-worthy
gowns or dressed down in denim that stretches to her every
move, pioneering ballerina and boss
businesswoman Misty Copeland is all the ﬂ,éoéals.
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DRESS, Altuzarra.

EARRINGS, Pearl

Collective

[ ]
Awindswept p
bun puts the

spotlight on your
skin. For a flawless
finish, try Dior

Dreamskin Perfect
Skin Cushion,

$82. loaded with
light-diffusing
pigments.

BODYSUIT, SKIRT,
Reem Acra. RING
(worn throughout),
Misty’s own



“1 APPROACH every day like it’s my
first ballet class,” Misty Copeland
says. “Like I'm still that girl striv-
ing to get into ABT.” ABT would
be the prestigious American
Ballet Theatre. The now-33-year-
old landed among its ranks at 17
and was promoted to principal
dancer last summer. She’s
the first black woman to hold
the title in ABT’s 76-year history.
The road to the top wasn’t
easy. While Misty was growing
up, her family bounced between
homes in Southern California.
She took her first ballet class at
13—super late in bunhead years.
Once at ABT, she found she had
to prove herself in new ways. “I
had times when, as an African-
American woman, I felt that I
didn’t belong in the ballet world,”
Misty says. When Prince cast her
in a 2009 music video, “T began
to understand my full potential,”
she says. She'd be the icon’s muse
and friend until his death last
April. “Having someone say ‘I
trust you and your talent’ was all
it took to start feeling like I could
be in control of my career and
make things happen on my own.”
And she has—in a huge way.
See her multiple endorsement
deals (her Under Armour ads are
viral hits), a TV show and biopic
in development, even her own
Barbie doll. This month, she
launches her first dancewear
line, Egal Dance. She credits her
baller(ina) status to her barriers-
be-damned determination. “Even
when you think you've arrived,
you have to keep working. Not
everyone is going to like you or
think you're the right fit. But
hearing no makes you stronger.”
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HOODIE, TOP, Egal Dance.
JEANS, 7 For All Mankind
b(air) denim. EARRINGS,

 Pearl Collective
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et Rt | Jeans with
‘ Lycra give you the
same second-
skin feel but more
polish (and
swagger) than
the leggings-as-
pants look.

“When I'm onstage,
Inever think
What if I get injured?
What if 1 fall? You can’t
approach it that
way or you'll never
be fully present.”

BODYSUIT, T by Alezander
Wang. JEANS, DL1961 with
1% LYCRA® fiber content
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THIS PAGE: DRESS,
Valentino. OPPOSITE PAGE:
CROP TOP, Egal Dance.
JEANS, Hudson with 5%
LYCRA® fiber content.
NECKLACE, #203 Jewelry

HAIR: Lacy Redway using
Cantu at The Wall Group.
MAKEUP: Bank using

Dior Addict at Factory
Downtown. MANICURE:
Michina Koide at Art
Department using Dior
Vernis. See page 186, for
shopping information.

WARDROBE

workbook

Your new go-tos for comfort:
stretchy denim, sporty tops, and lighter-
than-air, lingerie-inspired dresses.
Together, they're on pointe.
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EARRINGS, Pandora Jewelry, $75, estore
.pandora.net ~. DRESS, ASOS, $130, asos
.com >.JEANS, Calvin Klein, $98, calvinklein
.com ‘.. DRESS, Express, $198, express.com

JEANS, Lucky Brand, $139, luckybrand.com

SHOES, HeSM, $50, hm.com . CAMITOP,
Zara, $70, zara.com =. SPORTS BRA, Under
Armour, $25, underarmour.com

JEANS, Banana Republic Factory Store
at Tanger Outlets, $47, Banana Republic
Factory Store and Tanger Outlets
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WATCH BEHIND-THE-SCENES VIDEO FROM MISTY’S SHOOT ON THE DIGITAL EDITION: MY.COSMOPOLITAN.COM. 1 39



